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Global network offices / countries

Europe
22 Countries
North America 49 Offices
2 Countries 2,200 + people
;650ff1ces : Middle East Asia
»500 + people 8 Countries 12 Countries
10 Offices 26 Offices
120 + people 900 + people
Africa
A 3 6 Countries
Latin America 7 Offi Australia/
9 Countries 196 :-ces l New Zealand
. eople
14 Offices peop 2 Countries
700 + people 3 Offices
80 + people
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Capability and growth in the and
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Data, metrics, insights
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Social and local amplification

EARNED MEDIA FACEBOOK

Video: we go in-car W|th Ken Block
Fearless driftmeister tackles Battersea Power Station. With terrified TG

Ark09: Quality day at
Battersea after launch
of #FordDiRt3 time to

get saving for a WRC
Focus
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Starbucks community growth

DEC « FEB . APR  JUL  DEC « MaAY . SEP

| loyalty
card reload

=

Digital

Network

NOV MAY

2008 2009 2002 2009 2009 « 2010 2010 2010 20]]

800K 2M SM M 11IM
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Microsoft

C Analytics
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Global Ad Deployment and Optimization

Agency

Agency

Business

Agency

Agency

Agency

Consumer

Agency

Start Screen

wunderman

Wunderman
Global
Deployment
Team

- People Hub

Regional

Hubs and
Low Cost
Production

Centers

13

40+ GIoqu Markets/
Dedlcuted Local Experhse »

I? \. "\'}_ b

L v
YTD IRR
Gaming | StartScreen People Hub

Australia 0.068% 0.100% & 10.093% <
Canada 0.108% 0.121% % 0.082%
France 0.076% 0.089% & [0.085% (__
Germany 0.061% 0.074% % 0.063%
United Kingdom [(REEA 0.122% & |0.118%



Local Market Amplification and Effectiveness

Germany Local Office
Cinema Commercial
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NOKIA

Connecting People

C Global
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Sharing insights and best practices globally

“Sosyo Metrel”
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Growth through efficiency & effectiveness

Production Execution

*Print
*Digital

*Campaign Setup /Execution

*Emails / List Pulls

*Tagging
*Newsletters / Targeting

*Broadcast
*Mobile

= Global and
regional marketing ’
j,/

delivery centers / 5

= Borderless production ba

= Optimized

performance Marketing Solutions Center

!
?

Analytics
¥ Global Delivery Centers: Data Y
/ New Delhi, Dhaka «Data Management Campaign Performance
*Measurement Framework *Actionable Dashboards
Regional Delivery Centers: «Business Intelligence *Production Analytics
Buenos Aires, Manila, Prague,
Cairo, Sao Paulo, Moscow, Beirut
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Client growth through connected
capabillities
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New business growth
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"This has been a truly amazing

Growth through talent

= Aftract and acquire global digital talent

professionals, experience a
different culture and learn to be
more independent.”

= Develop digital skills /knowledge of talent to operate B s

Wunderman New York

on a global level consistent with our culture

. Z Graduate
— Program
- A‘ ‘ | b

Building the Entry-mid level Achieving
pipeline development ‘ digital fluency

» Partnering best global = Multi-pronged learning * Encouraging learning
academic partners program across the organization.

= Active recruitment and g " Grooming digital talent = Leverage multiple learning

grooming and management methodologies -

“Our
Future® X 2114 ZEDS from 15 || = Leverageand transfer - Support Global Client
different countries Talent to where needed Partner teams

relocated 3
rent ¢

mo :independent. B ; } P
— lirmvii ‘—". Wunderman

University

2010 Zed
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Wunderm.an iNew Yori NT MANAGEM ‘E- ’EVEL .
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Thank you

daniel.morel@wunderman.com
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