
“Wunderman is among the 
best in the business… a hot shop 

that delivered some of the  
best work of the year to several of  

America’s top brands.” 2011 
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Wunderman 



North America 

2 Countries 

36 Offices 

2,500 + people 

Latin America 

9 Countries 

14 Offices 

700 + people 

Africa 

6 Countries 

7 Offices 

190 + people 

Europe 

22 Countries 

49 Offices 

2,200 + people 

Middle East 

8 Countries 

10 Offices 

120 + people 

Asia 

12 Countries 

26 Offices 

900 + people 

Australia/ 
New Zealand 

2 Countries 

3 Offices 

80 + people 
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Global network 145+ offices / 60+ countries 
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Capability and growth in the BRICs and 
Next 11/CIVETS 

Next 11/CIVETS 
589 People 

BRIC’s 
1,094 People 



3 

Data, metrics, insights  
and optimization 

ACTIONABLE 

GLOBAL 

INSIGHTS 

ACTIONABLE 

CATEGORY 

SEGMENTS 

PARTNERSHIP 



The Consumer 
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ANTICIPATE  
DE-MYSTIFY 

   changing consumer behavior,  

locally and globally 

TRANSFORM 
ENGAGE 

                   how our clients  
consumers, communities  
& conversations 

SHARE 
ACCOUNTABILITY 

for business outcomes 
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Experience 

Engagement 

Analytics 

Global 

Transformation 
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Single platform, ENGInE,  

deployed across 25 markets 

 

Content created and managed 

 by Wunderman from single hub to 

all channels: social, mobile 

 

World-class functionality with an  

efficient and centralised  approach  

unique amongst Auto Co’s  
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ONLINE VIDEO 

 

 

 

 

 

FACEBOOK 

 

 

 

 

TWITTER 

EARNED MEDIA  

Social and local amplification 

Ark09: Quality day at 
Battersea after launch 

of #FordDiRt3 time to 
get saving for a WRC 
Focus 



Engagement 

Experience 

Analytics 

Global 

Transformation 
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Starbucks community growth 

DEC 

2008 

FEB 

2009 

 

APR 

2009 

JUL 

2009 

DEC 

2009 

MAY 

2010 

SEP 

2010 

NOV 

2010 

MAY 

2011 

AUG 

2011 

“Red Cup” 

 

 

800K 

 

 

2M 

“Wish” 

 

 

5M 

 

 

9M 

FB 
loyalty 

 card reload 

 

 

11M 

 

 

22M 

 

 

25M 

Digital  
Network 
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Experience 

Engagement 

Global 

Analytics 

Transformation 
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Agency 

A 

Agency 

B 

Agency 

C 

Agency 

A 

Agency 
B 

Agency 
C 

 

 

 

 

Wunderman 

Global 

Deployment 

Team 
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Regional 

Hubs and 
Low Cost  

Production 
Centers 

40+ Global Markets/  

Dedicated Local Expertise 

Gaming People Hub Start Screen Gaming Start Screen People Hub

Australia 0.068% 0.100% 0.093%

Canada 0.108% 0.121% 0.082%

France 0.076% 0.089% 0.085%

Germany 0.061% 0.074% 0.063%

United Kingdom 0.135% 0.122% 0.118%

YTD IRR

0

Global Ad Deployment and Optimization 



Social Media Package Emails Banners/Print Ads 

Local Creative 

Global  

Consistency 

Local  Market Amplification and Effectiveness 

Germany Local Office 

Cinema Commercial 

Website 



Experience 

Engagement 

Analytics 

Global 

Transformation 
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Indonesia 

Sharing insights and best practices globally 
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To Brazil 

“Cupu atau Eksis?” 

To Turkey 

“Sosyo Metre!” 



Data 

•Data Management 
•Measurement Framework 
•Business Intelligence  

Analytics 

•Campaign Performance 
•Actionable Dashboards  
•Production Analytics  

Production 

•Print 
•Digital  
•Broadcast 
•Mobile 

Execution 

•Campaign Setup/Execution 
•Emails / List Pulls 
•Tagging 
•Newsletters / Targeting 
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Growth through efficiency & effectiveness  

Marketing Solutions Center 

Global Delivery Centers:    
New Delhi, Dhaka  
 
Regional Delivery Centers:    
Buenos Aires, Manila, Prague,  
Cairo, Sao Paulo, Moscow, Beirut  

 Global and  
regional marketing 
delivery centers  

 Borderless production 

 Optimized  
performance  



Client growth through connected 
capabilities 

Telefonica 

(VIVO) 
  

Stewart to provide 
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New business growth 
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Growth through talent 
 Attract and acquire global digital talent  

 Develop digital skills /knowledge of talent to operate 

on a global level consistent with our culture 
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Z Graduate  
Program 

 

 

 Partnering best global 
academic partners 

 Active recruitment and 
grooming 

114  ZEDS from 15 
different countries 
relocated 

 

 

 Encouraging learning 
across the organization. 

 Leverage multiple learning 
methodologies 

 Support Global Client 
Partner teams 

 

 

 Multi-pronged learning 
program 

 Grooming digital talent 
and management 

 Leverage and transfer 
Talent to where needed 

“Our 
   Future” 

Wunderman  
University 

GLOBAL TALENT MANAGEMENT/DEVELOPMENT 

Building the 

pipeline 

Entry-mid level  

development 

Achieving  

digital fluency  



daniel.morel@wunderman.com  

Thank you 

mailto:daniel.morel@wunderman.com

