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BRAZIL'S RISING C-CLASS
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LATINA: DIGITALLY 2
ARMED AND READY

o Expanding Citibank and Nestlé relationship in Brazil 41 5
 Bimbo win in Mexico

DIGITAL SPECIALISTS

 Key digital wins with Coca-Cola
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CURRENCY

A'S NEW SUB

AFRIC
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OUR ECOMMERCE TRIFECTA

OgilvyOne

worldwide
DIGITAL INSIGHTS

/\

SHOPPER MARKETING STRATEGY & INNOVATION

OgilvyAction OgilvyRED
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DOMINATING DIGITAL IN INDIA

@QAEEST
Yasoo! JABIS campaign

2012 2012 2011

Grand Prix in the Digital and Won The Yahoo Big ldea Chair Digital Agency of the Year:
Interactive category for the Award for producing the most Murmbai

campaign “The Photographs innovative and creative digital

Case” for Fox Crime campaign -- 5-5tart

Ogilvy & Mather India topped [Mondelez), "The Date Fillium”

the overall metal tally at the
Goafest Creative Abbys with 11
Golds, 16 Silvers, 23 Bronzes
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RUSSIA'S INNOVATION TOWN
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AMPING UP OUR

RUSSIAN FOOTPRINT

Promo Interactive (a
Ogilvy Group
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SOCIAL LEAD

MOBILE LEAD

CREATIVE LEAD
CRM LEAD I 2 O

Countrylevel
DELIVERY LEAD Digital eams
PERFORMANCE LEAD

Q00000000 O 3,000
2.
Digital

Q00000000 D

DIGITAL LEAD
ACTIVATION LEAD

ADVERTISING LEAD

Specialists
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GLOBAL CLIENTS

B e S
BRITISH AIRWAYS - @







STORYTELLING EXPERIENCE DESIGN

Emotional Bonding Immersive Personalized Functional Design/
(adding depth and Experiences eCommerce
richness to the brand) (adding value to the (reductive design,

relationship) reducing friction)




PRODUCTS AND SERVICES




INDUSTRY RECOGNITION

CLIO
A A kB D 3 dﬁ,em

2013 2012 2013 28173
Ad Age Standout Agency Metwork of the Year |23 Lions]; Metwork of the Year; Most Effective Agency Metwork
& Cyber Lions, 2 Mobile Lions 107 Clip Awards 14 Effies fwards
2010 2012 2012 _
2 Cyoer Lions Metwork of the Year: Most Effective Agency Netwaork
37 Clio Aweards 1E Effies Awards
2009
3 Cyber Lions

campaign campaign

2012 20M 201
Leading Mobile Agency Digital Agency of the Year: UK Digital Agency af the Year: Beijing
Leading Custcmer Engagement Digital Agency of the Year: Mumbai

Agency
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