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Programmatic Is A Rapidly Growing Market



Consumers Face a Proliferation of Channels



Programmatic Audience Targeting Removes the Clutter

Contextual Targeting
Content as a Proxy for Audience

Programmatic Audience 
Targeting

Audience regardless of context

Target Outside Target



Advertisers Face a Complicated Ecosystem







The World’s Largest Programmatic Media & Technology Platform

DATA
Unique proprietary 

Xaxis audiences free 
advertisers from the clutter 

TECHNOLOGY
$1bn investment in technology 

including:
market leading proprietary 

DMP – Turbine

EXPERTISE
Dedicated team specializing 
in optimization, audience 

planning & analytics 

INVENTORY
Exclusive publisher agreements,
bespoke private marketplaces,

direct link to all major exchanges



The World’s Largest Programmatic Media & Technology Platform

20 Global Partnerships

750+ Million spend managed

Offices 46

2,760 Clients

35 Markets

Employees 900+

Impressions 600 Billion



35 Markets and Expanding

A. Mature markets = Profit Growth <50% YoY
B. Growth markets = Profit Growth >50% YoY

Group 2: 
Growth markets
Belgium
Norway
Portugal
Sweden
China
Hong Kong
Taiwan
Thailand
Vietnam
Miami
Mexico
India

Group 4: 
New markets 2015
Finland
Greece
Hungary
Slovakia
South Africa

Group 3: 
New markets 2014
Czech Republic
France
Romania
Russia
Japan
South Korea
Argentina
Brazil
Colombia
Puerto Rico
Indonesia
Philippines
MENA

Group 1: 
Mature 
markets
USA
Canada
Austria
Germany
Denmark
Netherlands
Poland
Spain
Turkey
UK
Australia
Malaysia
Singapore
Italy



A History of Digital Innovation

Real Media Launches

24/7 Media launches

24/7 Media and 
Real Media merge

WPP acquires 
24/7 Real Media

Media Innovation Group 
develops first DSP and DMP

GroupM launches targ.ad, 
the first proprietary 
audiences network 

in Germany 

targ.ad TV launches, 
creating Europe's largest, 

audience-based video 
network in 10 Markets

Xaxis
launches

24/7 Real Media 
acquires 

Crystal Semantics

Xaxis completes Merger 
with 24/7 Media

Xaxis acquires 
Bannerconnect

Sale of OAS to
AppNexus

Xaxis launches 
Turbine DMP



Introducing Turbine

14

TURBINE
The Industry-Leading Data Management Platform



WPP, Xaxis and AppNexus Sign Historic Ad Tech Deal
Xaxis Sells ‘Xaxis For Publishers’ to AppNexus; WPP Invests $25MM

• WPP gains significant shareholding in largest independent ad tech firm; 
Xaxis gains significant influence over roadmap and feature development

• Xaxis maintains close, direct connection to publishers and media 
companies via AppNexus

• Xaxis maintains all trading and data acquisition relationships

• Xaxis retains significant software development and data science 
resources to focus on data management, optimization and new product 
development



A Cost-Inclusive Model 
One consolidated cost for all services and insights

Xaxis
Campaign 

Pricing

Media

Data

Technology

Analytics

Staffing

• Only pay for the cost of 
media products

• Xaxis CPM pricing at or 
below industry benchmarks

• Scale campaigns without 
incremental costs

• Rates are benchmarked 
against open market

Ad Verification



Xaxis saved one of its top 5 
clients $7.61MM last year.



Xaxis Works Directly With Leading Advertisers 



Xaxis Continues to Grow Aggressively

• Global: 25% net sales growth

• North America: 16% net sales growth

• EMEA: 24% net sales growth

• LATAM: 400% net sales growth

• APAC: 71% net sales growth



Xaxis is Leading Programmatic 
Innovation Xaxis fights Fraud With Money-

Back Guarantee for Brands 
95 percent of the traffic certifiedWPP Increases Investment 

in AppNexus

Look at Your Phone During TV Ads? 
Expect to See the Same Message There

WPP’s Xaxis spends $25 
Million To build Its Own Data In-Image Ads Can Now Be Programmatic, Too

GumGum partners with Xaxis to automate buying for its unusual promos

Xaxis, Disqus Launch Programmatic Native Platform 
For Sponsored Comments
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Brian Lesser
Global CEO
brian.lesser@xaxis.com
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