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SOCIAL INVESTMENT

Charities and NGOs do vital work with limited resources. 
We can help increase their impact by providing 
communications and creative services on a pro bono 
basis (for little or no fee). 

This work can make a significant difference –  
enabling our partners to raise awareness 
and funds, recruit members, and achieve 
campaign objectives. 

Pro bono work benefits our business too, 
providing rewarding creative opportunities  
 

for our people that often result in award-
winning campaigns that raise the profile 
of our companies. 

We aim to use our pro bono work and social 
investment to support progress on the UN 
Sustainable Development Goals. 

OUR FOCUS AREAS

–– Providing pro bono creative services to 
organisations working on health, education, 
human rights, arts and the environment

–– Negotiating free media space for charity 
campaigns, enabling them to reach a 
wide audience

–– Making charitable donations
–– Enabling our people to get involved in 
volunteering projects

WHO’S IN CHARGE?
We established our Charity Committee of senior 
executives in 2018 to oversee our approach and help  
us to target our support effectively. 

HOW ARE WE DOING?

£11.3m in pro bono work  
(2017: £12.7m)

£6.2m in charitable donations 
(2017: £7.7m)

 1.2%
social investment as a  
percentage of reported profit  
before tax (2017: 0.97%)

£23.8m
worth of free media space  
negotiated by WPP companies  
(2017: £29m)

£331m
wider social benefits of pro bono  
work, charitable donations and  
free media space (2017: £397m)
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WHAT WE GAVE IN 2018

Our pro bono work was worth £11.3 million in 
2018 (2017: £12.7 million). We also made cash 
donations to charities of £6.2 million (2017: 
£7.7 million), resulting in a social investment 
worth £17.5 million (2017: £20.4 million). Our 
social investment was equivalent to 1.20% 
of reported profit before tax (2017: 0.97%). 

WPP media agencies negotiated free media 
space worth £23.8 million on behalf of pro 
bono clients (2017: £29 million), making a 
total social contribution of £41.3 million  
(2017: £49.4 million). 

We encourage our people to get involved 
as volunteers. 41% of our companies have 
a formal volunteering policy and 56% 
organised volunteering activities for their 
people during 2018. 

WPP INDIA CSR FOUNDATION 
The WPP India CSR Foundation invested 
£1.2 million in 2018 to reach over 15,000 children 
from underserved communities. The Foundation's 
work includes education and vocational training 
projects focusing on English, mathematics and 
computer programming, as well as personal 
development and life skills such as financial 
management and job interview techniques.

To learn more see  
wppindiafoundation.com

PRO BONO CONTRIBUTIONS  
£m

WPP companies undertook pro bono work 
worth £11.3 million in 2018.

CHARITABLE DONATIONS  
£m

WPP companies made cash donations worth 
£6.2 million in 2018.

FREE MEDIA SPACE  
£m

WPP media agencies negotiated media space 
worth £23.8 million in 2018.

PRO BONO WORK BY SECTOR  
%

CHARITABLE DONATIONS BY SECTOR  
%

TOTAL SOCIAL CONTRIBUTION  
£m

2014 2015 2016 2017 2018

17

13.5 12.5 12.7
11.3

2014 2015 2016 2017 2018

4.8
5.9

7.0
7.7

6.2

2014 2015 2016 2017 2018

25.1
20.8 22.8

29.0

23.8

2014 2015 2016 2017 2018

46.9
40.2 42.3

49.4

41.3Arts 4%
Education 30%
Environment 5%
Health 15%
Human rights 7%
Local community 39%

Arts 3%
Education 25%
Environment 1%
Health 18%
Human rights 8%
Local community 45%

Free media space
Pro bono work
Charitable donations
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MEXICO TURKEY

183
SOSYAL DESTEK HATTI

155 / 156
POLİS / JANDARMA İMDAT

(0212) / (0549) 656 96 96
AİLE İÇİ ŞİDDET ACİL YARDIM HATTI

Ateş böcekleri, birbirlerini koruyup kollamak için gecenin karanlığında yanıp sönen ışıklarıyla 
sessiz bir iletişim içindeler. Uzaktan yangın yerini anımsatan bu bol ışıklı iletişim,

onların hayatta kalmasını sağlıyor. Her bir ışık güveni simgeliyor.
Yalnız olmadıklarının farkındalar. 

Her yıl binlerce kadın yalnız bırakıldığı, sesini duyuramadığı için
şiddet görmeye devam ediyor.  Eğer siz de sesini duyuramayan,

şiddet gören bir kadın tanıyorsanız yaşadığı şiddete “dur” demek için
bir ateş böceği yakın, ışığınızla onun sesi, cesareti, gücü olun.

Sessiz kalmayın. 
 

Ayrıntılı bilgi için: www.atesbocekleri.info 

This campaign responded to research by 
Kantar which found that young Mexicans often 
find it difficult to talk about their experiences 
of gender-based violence. It featured four of 
Mexico’s top YouTubers, who called on their 
6 million followers to listen to and support 
friends experiencing violence.

Women experiencing violence often aren’t 
able to speak up and get help. #fireflies asked 
people to be their voice and call for an end to 
gender-based violence. Each social media 
post would act like a firefly’s light – showing 
women that they’re not alone.

Our support helps NGOs and charities to 
carry out important work in areas such as 
improving health and education, and 
protecting human rights. With pro bono 
work this can often be worth more than an 
equivalent cash donation because it enables 
charities to raise awareness, increase 
donations, recruit members, impact 
behaviour and achieve campaign goals. 
We have conducted research to quantify 
this wider impact. 

Our most recent analysis shows that our 
pro bono work in 2018 created wider social 
benefits worth £91 million to society (2017: 
£103 million). This includes for example, the 
impact of charities being able to improve 
health and wellbeing in communities. The 
wider social benefits created by our pro 
bono work, charitable donations and free 
media space is worth an estimated £331 
million (2017: £397 million).

COMMON GROUND
We launched Common Ground in 2016 
as a collaboration between the world’s 
six biggest advertising and marketing 
services groups and the United Nations 
to use the power of communication to 
accelerate progress towards achieving 
the 17 Sustainable Development Goals. 

At WPP our focus is gender equality (Goal 5), 
with a focus on tackling gender-biased 
stereotypes in the media and on promoting 
equal opportunities for women and girls. 

During 2018, GroupM and other WPP 
agencies launched Creativity for Equality, 
a strategic partnership with UN Women to 
help positively impact the lives of girls and 
women. The partnership began with a 16-day 
campaign against gender-based violence 
across six countries. 

LITTLE BY LITTLE
Common Ground has partnered with Google to 
launch ‘Little by Little’, a global campaign in 
support of the Sustainable Development Goals. 
The campaign leverages the power of YouTube 
and global influencers to mobilise Gen Z (15 to 
24-year olds) to carry out 2 billion acts of good. 
Little by Little illustrates how small individual 
actions collectively have the power to end 
poverty, fight inequality, stop climate change 
and much more. The campaign was launched 
by an anthem video featuring model and 
activist Jillian Mercado.

To learn more see  
wpp.com/littlebylittle

16 DAYS TO HELP STOP VIOLENCE 
AGAINST WOMEN
Each year, UN Women’s 16 Days of Activism 
Against Gender Based Violence campaign calls 
on the world to end violence against women and 
girls. In 2018, we came together with UN Women 
to bring the campaign to life and raise awareness 
across six countries: India, Mexico, Thailand, 
Turkey, the UK and US. 

 

Wunderman Thompson created six unique 
campaigns which ran across 16 days – the period 
of time between the International Day for the 
Elimination of Violence against Women and 
Human Rights Day. 

£91m
wider social benefits created  
by pro bono work in 2018

£331m
wider social benefits from 
pro bono work, charitable 
donations and free media  
space in 2018

SOCIAL IMPACT
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SIDE EFFECTS
AGENCY
VMLY&R KANSAS CITY

CLIENT
FIRST CALL 

The US is in the throes of an opioid 
epidemic, with millions of Americans 
becoming dependent on prescription pain 
pills. First Call is a local charity supporting 
people impacted by substance abuse in 
Kansas City. VMLY&R created this print ad 
featuring a plastic pill case to show the 
true human cost of opioid addiction.

RESULT

50,000
people reached
April 2018

KILL ONE. KILL ALL.
AGENCY
OGILVY BANGKOK

CLIENT
FREELAND

Thailand is one of the most lucrative markets for 
illegal trade in protected species. This print ad for 
Thai NGO Freeland reveals the ugly truth behind 
wildlife trafficking and reminds us that when a 
mother’s life is taken, the cubs will usually die 
as well, hastening the extinction of the species. 

RESULT

10m
people reached
July 2018
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iRESCUE
AGENCY
VMLY&R BOGOTA

CLIENT
WORLDWIDE AMBLYOPIA CAMPAIGN 

Over 50,000 children in Colombia suffer 
from amblyopia, also known as lazy eye.  
If not detected early, it can lead to 
learning difficulties and blindness. 
VMLY&R Bogota designed and created 
playful eye patches which help detect 
the condition and can be used in 
treatment. The masks were distributed 
via regional newspapers.

RESULT

13,000
people reached
July 2018
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LIVING STATISTIC
AGENCY
WUNDERMAN THOMPSON  
BUENOS AIRES

CLIENT
FUNDACIÓN HUÉSPED

Wunderman Thompson Buenos Aires 
partnered with Fundación Huésped,  
a leading AIDS awareness charity, to encourage 
people to face the facts about HIV and get tested. 
Volunteers dressed in red took to the streets of 
Buenos Aires representing HIV statistics. For 
example, 3 in 10 people who have HIV are 
unaware they are carrying the infection. 

RESULTS

100m
media impressions
December 2017- 
January 2018

$5.5m
in free media
December 2017- 
January 2018

 


